COMPANY
Clear Channel Media and Entertainment
With 239 million monthly listeners in the U.S., Clear Channel Media and Entertainment has the largest
reach of any radio or television outlet in America. The company owns and operates 850 broadcast radio
stations, serving more than 150 markets throughout the U.S., and more than 140 radio stations in Australia
and New Zealand. Plus, iHeartRadio  a free, industryleading, digital music service  gives users instant
access to more than 1,500 live radio stations and allows them to create custom stations inspired by favorite
artists or songs, anywhere they are.
As the leading media company in America, Clear Channel Media and Entertainment delivers music, news,
talk, sports and other content to diverse audiences across multiple platforms, including: broadcast stations;
online, via iHeartRadio and on its stations’ hundreds of websites; HD digital radio channels; satellite;
smartphones; iPads and other tablets; invehicle entertainment and navigation systems; and via live events.
Clear Channel Media and Entertainment leverages its multiplatform assets, as well as its vast infrastructure
and relationships, to create oneofakind events like the iHeartRadio Music Festival, innovative national and
local promotions, and groundbreaking technology and products.

OBJECTIVE
Clear Channel Media and Entertainment required the next major release of its successful iHeartRadio mobile
application to not only correct serious deficiencies but to extend the application and take it to the next level,
all while reaching an increased user base and improving the success of the existing application.
BHS Consultants was contracted to aid in these goals across all major mobile platforms (iPhone/iPod
Touch, Android and Blackberry).

RESULT
BHS Consultants was successful in delivering multiple versions of the iHeartRadio mobile application on the
iPhone/iPod Touch, Android and Blackberry platforms, including versions 2.3, 2.4, and intervening versions
up until (and including ) v3.0.
The number of stations that could be successfully offered was increased to some 850 across 150 markets.
These new versions of iHeartRadio reached some 110 million listeners/users, and its ratings in the various

app stores increased to as high as just over 4 stars (out of 5).
In light of the success, Clear Channel Media and Entertainment subsequently tasked BHS Consultants with
the development of the first version of iHeartRadio to be deployed to the Ford Sync platform.

iPhone/iPod Touch:

Android:

Blackberry:

SOLUTION
BHS Consultants put together three separate teams to address each of the major platforms to be targeted
by iHeartRadio: iPhone/iPod Touch, Android and Blackberry.
Each team worked locally from Toronto under the project direction of Clear Channel Media and
Entertainment personnel and made trips to the client’s offices as needed.
In each case, BHS Consultants addressed nontrivial issues and significant extensions to the iHeartRadio
application/platform, including overcoming carrierimposed technical limitations, integrating with Clear
Channel Media and Entertainment’s enterprise web platform, implementing HTTP live streaming, integrating
social media platforms, and improving application performance, to name but a few.
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ObjectiveC
Cocoa Touch
Core Data
SQLite
Android Development Kit
Android media library
Blackberry OS
J2ME
RTSP
Single Sign On (SSO)
GPS
Social media (Facebook, Twitter)
HTTP Live Streaming
Push notification
Web services

